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“Dedicated to insurance education, loyalty to the industry and the professional development of its members.”

Michele M. Sparks, CIC, AU,
AlS, CPIW, DAE

Desiree Meyer, CIC, CISR,
AlS

Robin Wagner

Micki Ashby, AU

Sue Reichart, CPCU, AU,

CPIW

Debra Conroy, CIC

Well, KUDOS to the Public Relations Committee for yet an-
other great NAIW week recognition meeting at Jordan Creek
Holiday Inn. All of your hard work and dedication to IAGDM
was shining through that night!

We celebrated our local Association award winners:

“Underwriter of the Year” - Sue Reichardt
“Insurance Professional of the Year” — Robin Wagne r

Well deserved awards ladies! Good luck at Regional in Illi-
nois next spring — we are all pulling for you!!

There were also some great presentations and acknowledgement for Membership
and Education accomplishments. Everyone deserves a standing ovation for their
dedication to their professional development and their service to IAGDM.

We have presented the new slate of Officers for the 2010-11 term. | am very ex-
cited about this slate and the opportunities that they will bring to IAGDM over the
next 12 months.

We continue to have great speakers through out the remainder of 2010 and look
forward to the slate of speakers for 2011.

This is a great time for you as a Member of IAGDM to take a moment and think
about how you can be an important part of the development and continued suc-
cess of our Association. Be sure to get involved and make the most of your mem-
bership! Take this opportunity to grow with IAGDM and as an Insurance Profes-
sional — utilizing all that your membership to this great Association has to offer.

| want to THANK YOU for your support, guidance, fellowship & friendship as |
served as IAGDM President during the 2008-09 and 2009-10 terms.

My best wishes to Des and her 2010-11 team as they take the |y /

reins. ‘ ’
Respectfully —

Your IAGDM President
Michele M Sparks, CRM, CIC, AU, AlS, CPIW, DAE




Wednesday, June 9th, 2010

Installation of Officers

Where: Willow Creek Golf and Country Club
63 Army Post Road
Des Moines, IA

Menu: Chicken Alfredo
Green Beans Almandine
Salad
Breadsticks
Ice Cream
Water and Iced Tea

When: Networking at 5:00 (cash bar until 5:30)
Dinner at 5:30
Price: $15 for dinner

Please contact: Robin Wagner at 327-0238 or rwadd@allstate.com_for reservations
before Friday, June 4th.

*Please remember that if you are on the permanent list and you do not cancel your reservation,
you will need to pay for your meal that the Association is obligated to pay in your absence.
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Nancy Thompson 6/5
Debra Conroy 6/6
P Tanya Wentzel 6/14
Audra Conrad 6/17
Kim Zoeller 6/26
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-1 ' Board Meeting:

TBA

Finance Committee Meeting:
TBA

June Holidays

National Candy Month
National Dairy Month
National Ice Tea Month

Program Committee Meeting:
TBA

5—World Environment Day

6—D Day

14—Flag Day

20—Father’s Day

21—Summer Solstice ’\‘
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Early Summer Solstice Celebrations

Awed by the great power of the sun, civilizations have for centuries
celebrated the first day of summer otherwise known as the Summer
Solstice, Midsummer.

The Celts & Slavs celebrated the first day of summer with dancing &
bonfires to help increase the sun's energy. The Chinese marked the
day by honoring Li, the Chinese Goddess of Light.

Perhaps the most enduring modern ties with Summer Solstice were the Druids' celebration of the day as
the "wedding of Heaven and Earth", resulting in the present day belief of a "lucky" wedding in June.

Today, the day is still celebrated around the world - most notably in England at Stonehenge and Avebury,
where thousands gather to welcome the sunrise on the Summer Solstice.

Pagan spirit gatherings or festivals are also common in June, when groups assemble to light a sacred fire,
and stay up all night to welcome the dawn.



Education Corner
= By Tanya Wentzel, AU, CIC

& Online, Ontime and Ontrack
K Changing technology in the insurance industry

In his January 2009 Technotrends newsletter, Daniel Burrus, a technology forecaster, said, "We are now
at the dawn of a profound technology-driven transformation that will make the changes we have experi-
enced over the past 25 years seem small and slow. We are about to transform how we sell, market,
communicate, collaborate, innovate, watch TV, learn and, as you might guess, much more."

The transformations Mr. Burrus mentions will impact each of us as we continue down our career paths.
It is more important than ever for us, as insurance professionals, to be in tune with how technology is
changing the face of insurance sales.

One of those fast emerging technological trends is purchasing insurance coverage online. Recently,
comsScore, a global organization that provides digital marketing intelligence, released their 2010 over-
view of the online auto insurance market. Excerpts from their report were available to EMC Insurance
Companies through its Agents Council for Technology (ACT) membership.

The comScore study observed the online behavior of 1 million U.S. consumers, as well as gathered in-
sights from a survey of more than 2,000 U.S. online consumers in February and March 2010. Below are
some key findings from the report:

*  67% of those who shopped for auto insurance in the past year went online to get a quote (up 4%),
while 22% went to a multiple carrier agent to get a quote (down 3%) and 22% went to a single company
agent (down 4%).

» 38.8 million quotes were submitted online in 2009, a 21% increase from 2008.
» 2.8 million auto insurance policies were purchased online in 2009, up 22% from 2008.

» 78% of consumers who received an online quote at some time said they have made a purchase off-
line soon thereafter.

» 35% of those who haven'’t purchased auto insurance online to-date say they are likely to do so in the
future (up 7%).

* The top four reasons why consumers chose to buy through an agent: wanted a real person, have al-
ways used an agent, wanted a local agent from one company who could help with all insurance needs,
and agent quoted the best price.

o 23% of 18-24 year olds purchased their policy over Internet.

As these statistics show, there is little doubt that the insurance industry is transforming the way in which
coverage is marketed, purchased, serviced and monitored. Challenge yourself as an insurance profes-
sional to be aware of these changes and look for ways to improve your company's ease of doing busi-
ness with your customers and your own personal work flow. You'll find valuable information in trade
magazines, on the Internet, through discussions with fellow insurance professionals at the carrier and
agency levels and by talking with your own technology staff in your office. From my experience, | be-
lieve we are beyond the dawn of profound technological transformation, we are basking in it.
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IAGDM 2010 SPONSORS

SILVER LEVEL
JESTER INSURANCE SERVICES, INC.

BRONZE LEVEL
EMC INSURANCE
IOWA CHAPTER OF CPCU
THE IMT GROUP
HOLMES MURPHY & ASSOCIATES
INDEPENDENT INSURANCE AGENTS OF DES MOINES
LAMAIR-MULOCK-CONDON CO.
GRINNELL MUTUAL REINSURANCE CO.
REYNOLDS & REYNOLDS INC.
ALLIED INSURANCE

COPPER LEVEL
C. MAC CHAMBERS INSURANCE AGENCY, INC.
INDIANA INSURANCE
CGA INSURANCE SERVICES
INDEPENDENT INSURANCE AGENTS OF IOWA
ALLSTATE WORKPLACE DIVISION, CURT TAYLOR
CONTINENTAL WESTERN GROUP

THANK YOU!



