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Insurance Association of Greater Des Moines, Inc.
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“Dedicated to insurance education, loyalty to the industry and the professional development of its members.”

| can not believe that another year is wrapping up! How fast
the time goes! How quickly January 1 renewals always find
their way back around!

As | reflect on the many things | am Thankful for this year —
and prepare for the upcoming holiday season, | hope that you
and yours find the fulfilment and joy that this holiday season
brings!

Michele M. Sparks, CIC, AU,
AlS, CPIW, DAE

Desiree Meyer, CIC, CISR, Have you been thinking about your 2010 New Years Resolu-

AlS tion? My resolution this year for IAGDM is to continue the
great efforts of our Membership Committee and our members
Robin Wagner —to bring at least 3 new people to an IAGDM event and/or meeting in 2010.
| would challenge each and every one of youtodot he same! We have
strength in numbers, and our Association will only get stronger with more
Micki Ashby, AU members!

IAGDM has many great things on the horizon for 2010! Just to give you a glimpse

at a couple events in the planning phase...... the planning of the March Member-

Sue Reichart, CPCU, AU, |ship Drive meeting _is underway (start thinking about who YOQOUR GUEST _ will
CPIW be).

We have a date set for our 2" Annual Professional Development Day __ (which
Debra Conroy, CIC has changed by the way to Wed April 7", 2010. Mark your calendars now!!) You
won’t want to miss this! And plan to bring a friend or co-worker who might benefit
from this event — and be a potential new member for IAGDM.

Our Website Committee is working to add a Sponsor page to our Website too!!!
Be sure to check it out and share it with those who have supported our Organiza-
tion!

| am hoping to see many of you at our December Holiday Dinner on
Wed the 9". If | don’t see you — | wish you and yours a very Merry .
Christmas and a Happy New Year — and we will see you in 2010! Ay}

Merry Christmas —
Your President
Michele M Sparks, CRM, CIC, AU, AIS, CPIW, DAE




Wednesday, December 9th, 2009

“Sock It To Me” - Old Fashioned Christmas!!

Where: Holiday Inn Downtown Mercy Campus

1050 6™ Ave Des Moines, IA 50314
When: 5:00 Social ~ 5:30 Dinner (Holiday Drink Specials will be available at the hotel bar)
Theme: Socks ~ Christmas Socks!!
Contact: Robin Wagner @ 327-0238 or rwadd@allstate.com for reservations
Bring: A pair of holiday wrapped Holiday Socks (not to exceed $10.00)
Dress Code : Holiday Attire
Cookie

Exchange . There will be a holiday cookie exchange for those interested. Bring a
dozen holiday cookies or treats....take a dozen different ones home
with you. We will have sacks for you to take your goodies home in.

Menu: Chicken Parmesan Dinner ~ $15.00 per person
**those on ‘will call’ — contact me before Friday, December 4 M**

The Program Committee has planned a fun evening for all of our members as well as any guests
that you would like to bring. We will have entertainment & fun things to take home with you. In-
stead of a gift exchange — it will be fun to buy a pair of women'’s holiday socks — they are not
only fun to wear for the holiday season...but everybody needs SOCKS!!

Hope you can join us for the Holiday Party!!
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Lisa Bielser 12/1
Tami Heidecker 12/12

| % &' ()*
4 +,
- $
0 1 $ - )/
% 2
.3 2 4
- 5 6!.
7 + !
1 4 - !

Board Meeting:
No meeting Dec or Jan

Finance Committee Meeting:
TBA

Program Committee Meeting:
TBA
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Education Corner
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IAGDM 2009 SPONSORS

SILVER LEVEL
JESTER INSURANCE SERVICES, INC.

BRONZE LEVEL
ALLIED INSURANCE
EMC INSURANCE
GRINNELL MUTUAL REINSURANCE CO.
HOLMES MURPHY & ASSOCIATES

INDEPENDENT INSURANCE AGENTS OF DES MOINES
LAMAIR-MULOCK-CONDON CO.

COPPER LEVEL
C. MAC CHAMBERS INSURANCE AGENCY, INC.
CGA INSURANCE SERVICES
IOWA CHAPTER CPCU
INDIANA INSURANCE
STATE AUTO INSURANCE COMPANY

THANK YOUI!



Monthly Message To Members

Legacy Foundation

2009 Pacesetter Campaign

Webster definePacesetteas a person who determines the rate of actiomdjréeading;
and, it define€ducationas the result produced by instruction, trainingtady.

Put the two together and you come up with the Ledaeindation 2009 Pacesetter Cam-
paign.

NAIW is excited to announce its 2009 Legacy Fouiatatundraising program. The mon-
ies that are collected will be used to fund newcational programs for you, the members.
To date we have introduced the new Life and Hdakbrance Basics program and are
working on others that will be announced later yf@ar.

The campaign will run between September 1, 20092ewkmber 31, 2009. Members who
donate $25.00 or more to the NAIW Legacy Foundatidhbe recognized as a Pacesetter.
All members who attain the Pacesetter status willdzognized iffoday’s Insurance Pro-
fessionalgnagazine and at the NAIW Annual Convention in Wagton DC, June 2010.

Please click here to make your online donation

You may also send a check to:
NAIW (International) Legacy Foundation

9343 E. 98 Court South
Tulsa, OK 74133

President Wilson and the Board of Directors chajeyou to become a Pacesetter for this
worthy cause. Remember that donations to the NAiérnational) Legacy Foundation
are tax deductible as a charitable contribution.
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By Christopher J. Boggs, CPCU, ARM, ALCM— from MyNewMarkets.com November 24, 2009

In June of 2005, the American Film Institute (AFI) released its 100 greatest or most memorable movie lines from the
first 100 years of film. Scanning the list | was taken back to where | was when | first saw the movie and heard the line
(for sake of disclosure, I'm too young to remember some of the movies).

"You're gonna need a bigger boat;" "Rosebud;" "There's no crying in baseball;" and "Say hello to my little
friend" (you did the voice, didn't you) were on the list. What a great walk down movie history lane.

By now you're asking, "What does any of this have to do with insurance?" Excellent question, I'm glad you asked. As
I looked at the top 10 movie quotes of all time, | was struck by how each could be used in an insurance conversation;
yes, an insurance conversation. These lines could be used by clients, agents, underwriters, adjusters and even ac-
tuaries.

Let's put the top 10 lines into an insurance context.

10. "You talkin' to me ?" Travis Bickle, Taxi Driver, practices saying this in front of the mirror, all the time morphing
into a very interesting (and demented) personality who ultimately Kills a few people. Can't you just see your friendly
neighborhood adjuster looking at you in disbelief as you question his obviously incorrect application of the absolute
pollution exclusion and asking, "You talkin' to me," just before the gun pops out of his sleeve?

9. "Fasten your seatbelts. It's going to be a bumpy nig ht." I never saw the film from which the line flows — All
About Eve; but for those who have, you know it's a story about deceit, lies and blackmail. Sounds a bit like some of
the clients I've had (well, not the blackmail part). While your clients would never say this, | bet an actuary or two have
said this at some point in their careers.

8. "May the force be with you ." Even someone who has never seen Star Wars (although | don't know anyone in
that category) knows and has, at some point, used this line. This statement sounds like something an ultra-geeky
sales manager would say to a producer just before a big presentation. However, since the "force" is supposed to be
the glue that holds the natural universe together and give power to those who will connect with it, this is obviously
referring to the independent agency system. So, may the "force" be continually with us.

7. "All right, Mr. DeMille, I'm ready for my close-up  ." This was uttered by the delusional Norma Desmond in the
1950 classic Sunset Strip. Desmond, a star of silent films, thinks she is on her way to a Hollywood comeback. She's
wrong — her day has passed but she can't let go. Although this line was uttered by a character who had passed her
prime yet thought she was still extremely important, in the insurance world, this line would most likely be uttered by a
newbie that hasn't paid the requisite dues, yet thinks he is "all that."

6. "Go ahead, make my day ." One of Dirty Harry's most famous lines, if you discount, "You've got to ask yourself
one question: 'Do | feel lucky?' Well, do ya, punk?" (no. 51 on the list). The underlying message of both is clear,
"Please give me a reason to Kill you." Now, who does this sound like? Two possibilities come to mind: 1) a member
of the insurance carrier's SIU team; or 2) the investigative unit for the state's department of insurance.

5. "Here's looking at you, kid ." As llsa prepares to board the plane that will take her to freedom and away from
trouble (political and personal), Rick Blaine (Humphrey Bogart) uses this one phrase to, in essence, say, "This is for
you and your future. You have to live up to your ideals." This is what the more experienced among us need to be
saying and doing for the new generation. Real and thorough education and training in all insurance disciplines have
become afterthoughts, leaving the new generations entering our ranks less qualified to carry our important industry
into the future. It's not their fault, it's ours. We need to revamp and improve the training in our industry so that the
newbies can take it further than we have. Although some might not like having new and tougher standards, they will
be better professionals. Eventually everyone will realize we are making changes FOR them, not doing something TO
them. Here's looking at you, kids.
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~ Continued from Page 10 ~

4. "Toto, I've got a feeling we're not in Kansas anymor  e." If there ever was an award for movie line understatements,
this would be number one on the list. The week the current "soft market" hit (and it did hit that fast), every agent uttered
something that sounded like Dorothy's realization that her reality had been drastically changed (not just altered). Well,
the industry and pricing still hasn't returned to "Kansas," and no one has a good answer as to when it might. So, Toto,
hold on a bit longer 'cause we ain't gonna see Kansas for a while yet.

3. "You don't understand! | coulda had class. | coulda been a contender. | could've been somebody, instead of a
bum, which is what | am ." Terry Malloy (Marlon Brando) was sure he could have been a great fighter, but he was co-
erced into throwing a fight early in his career. This one bad decision took Malloy down a path of ruin and regret. I'm not
going to assign this line to any one group; it's a statement that nearly anyone who takes shortcuts, makes questionable
decisions or deals unfairly with clients (internal and external) will one day utter.

2. "I'm gonna make him an offer he can't refuse ." Vito Corleone would have made a great producer.

1. "Frankly, my dear, | don't give a @&$% ." Rhett Butler says what a lot of our clients think, but would never say to
our face. We as agents often grab on to an exposure or coverage or something we think the client should care about.
And when we do, that's where we focus our time, effort and presentation. When we don't win the business or are unable
to get our client to fix the problem, we shake our head in amazement and are confused as to why the client didn't see it
our way. Just because it's important to us, doesn't mean it's important to the client. Find out what is important to them
and focus on that, else you'll lose the business because the client just didn't really care about what you talked about.
They just didn't give a @&$%.

Editor's Note: Thanks to Jennie LeGates for providing this article!
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